LINE is all about “supply chain visibility”, says Russell Green, senior VP of corporate communications. He plays up the connection between LINE and Hutchison, its parent company. The Hutchison Port Holdings name is instrumental in opening doors that might otherwise be closed to the company, especially in these days of dot.com downturn, providing another stunning example of how important industry backing is for technology providers hoping to break into a sceptical market. 


The company recently put together a deal to provide apparel retailer and manufacturer Reebok with a software system called OVA – Order Visibility Application - which will allow Reebok to see what is going on with its manufacturers, logistics service providers and other business partners. 


OVA is being described by LINE as an “internet-based solution comprising event management work-flow processing and auto messaging”, which basically means that it will enable Reebok to see all the information from its 40-50 suppliers and service providers and to manage the minute details of delivery and inventory.

