TODDAY PUBLICATIONS: 
SOFTWARE COMPANY OF THE MONTH Todday Publications, providing onboard

information tools for seafarers. Yana Lenzner reviews an innovative and exciting maritime software company based in Scotland, UK
CEO OF THE MONTH:

Linda Ho McAfee of iShipExchange. We talk to Linda about her ambitions for iShipExchange and why she got involved

COMMUNICATIONS,SOFTWARE and E-business:

Dear, 

As promised, I am writing to you to let you know that I have started working on the September issue of the Digital Ship Magazine (the deadline of which is the 30th August). This may be of great promotional interest to  as this is going to be a HUGE issue, focusing  on ship-shore communications, software, e-procurement and associated data communications technology. To this end, Yana Lenzner, our assistant editor, is writing an in-depth feature on the integrated use of communications and software in ship management. She will also be looking at the integration of software and e-procurement tools on the ship operator’s side. All those components together should allow for a more effective management.

SHIP SHORE COMMUNICATIONS

Is there is anybody in the shipping industry using Globalstar or Iridium yet, and what to they have to offer the maritime industry? Are they suitable for business use at all? Can they be incorporated into a ship-shore intranet? What are the implications of Inmarsat’s proposed packet data service?

INTEGRATION 

Yana also reports on integrating vessel systems with shore-side intranets: How easy is it? What are the main issues? How does this link into remote monitoring of vessels; co-ordinated ship-shore procurement and communications standards?

SOFTWARE

We review software developed for maritime operations, ensuring connectivity into a ship-shore intranet system, how well it works and what people are doing with it? How does the synchronisation of ship and shore-based servers work?

E-PROCUREMENT

We will also be asking the leading e-procurement companies: ShipServ, Setfair, MarineProvider, Ilsmart, MarineLINE, iShipExchange, SeaSupplier and Seavantage about what their take on the integration issue is. 

Furthermore, we will be examining in detail systems for suppliers to sell directly to customers (for example FAMM) and systems connecting suppliers directly to shipping companies (for example Fuji Trading and Shell).

Overall, we are planning this issue to be hot on the trend of integration and how this effects vessel operations – covering all aspects of communication, software, e-procurement and management. The September issue, with this extremely relevant feature will provide the ideal promotional vehicle for your company and I would like to invite you to advertise.

As promised, I will give you a call, but in the meantime if you would like any more information, please do not hesitate to contact me.

I hope you have a great day,

E Chartering

What are the most exciting developments so far in putting the chartering process online and who is leading the development? What is the difference between a software and a dot com company at this point? Will anybody ever gather a critical mass of users? 

ELECTRONIC CHARTS, NAVIGATION: 

Dear, it was great to hear that you are well!

As promised, I am just writing to you to let you know that I have started working on the September issue of the Digital Ship Magazine, which is of promotional interest to as Karl Jeffery, our editor, is doing an indepth feature on the latest developments in electronic charts and navigation (reporting on the latest and most exciting developments to occur in this field). 

If you are at all interested in advertising in this issue, or would like some more information, please do not hesitate to contact me,

I hope you have a great day,

BUNKERS

Dear, it was great to hear that you are well!

As promised, I am just writing to you to let you know that I have started working on the September issue of the Digital Ship Magazine, which is of promotional interest to as Karl Jeffery, our editor, is doing an indepth feature on bunker procurement.

Karl specifically reports on who is buying online and, for this purpose what electronic tools are available? 

If you are at all interested in advertising in this issue, or would like some more information, please do not hesitate to contact me,

I hope you have a great day,

