LETTERS TO THE EDITOR

The front article of our April 2003 issue, “Inchape sees a new role for ship agents”, prompted much response from our readers 

FROM ARNOLD PETERS SHIPPING AGENCY

We read the front page article of your April 2003 issue with surprise.

We are serving all German Ports since 1973 and have seen and performed our role as agents

always in the way described in this article. We note with surprise that a so called "Giant" is having such bright ideas only now. 

All data are available with us for our principals since the first generations of small computers, which are today called PC, are available in the market. So the technology tools mentioned there, are for others a routine since many years.

The single performances of each party described here are since ages routine as well.

As ships have always been very costly we always paid the highest attention to time saving resp.

trying the utmost to reduce the length of port calls.

We consider it as normal and nothing new that our principals have "the right informations they

need anytime at their fingertips".

Very truly yours,

ARNOLD PETERS SHIPPING AGENCY, Hamburg

peters.shipping.hamburg@t-online.de

INCHCAPE RESPONDS 

Dear Sir,

We have received a number of queries related to our recently announced Marine Management product, following the article in last month's issue of The Digital Ship and would like to clarify the situation.

Marine Management is a term signifying a genuinely new approach to ship agency, supported by genuinely new systems.  

IT has, of course, played an important role for years now in supporting and improving agency operations at individual ports.  What we at ISS have invested five years of research and development working in partnership with some of the world's leading operators, is how to move beyond the traditional confines of the agent of 'reporting' events within a single port to enable clients to 'manage' events throughout the entire voyage worldwide.

Marine Management is far more than just a new IT system, of course.  It involves a combination of our people, our knowledge and our global network. The 'system,' while unique to ISS, is really a way of combining these to improve the speed and accuracy with which key operational, financial and market information is made available.  The objective is enabling our clients to maximise the efficiency of the voyage world-wide.

As the world's largest agency we did not seek to replace 'agency' but to build on it and incorporate this important element within a wider service offering.

Yours faithfully,

Claus Hyldager,

Global Services Director,

Inchcape Shipping Services, London

